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Institute for Quality Communities

Established in 2008 to enhance the
quality of communities throughout
QOklahoma and around the world.

The community engagement outreach
program in the University of Oklahoma

Christopher C. Gibbs College of
Architecture.

The IQC is a leading source
of placemaking and urban design
expertise in the region.

The 1QC has completed 112 projects
while involving over 825 students by
partnering with communities and non-
profit organizations across 60 counties
and securing external funding to
support our work.

For more information, visit http://igc.ou.edu
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DEL CITY

REDISCOVERING
ROSE LANE




Create an implementable placemaking
strateqy for Del City’s

ROSE LANE EPPERLY DRIVE

; tqam&_mﬁh SR

| |>
|

b

MG A




PROCESS OVERVIEW

FALL 2025 * Research Walkshop (Place Audit) \
Phased :
Stakeholder L |dentity
— Fngagement Activation Development s WINTER 2025-26

Strategy

SPRING 2026 Streetscape Design Report & Presentation
Development




WALKSHOP

Purpose:
Evaluate built environment
ldentify community assets

Discuss opportunities for
Improvement
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STAKEHOLDER ENGAGEMENT
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Steering Committee Meeting * Presentation to Rotary Club — Community-Informed Design
December 2025 March 2026
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Activation with Public Art/Murals—— SE 28th Street T SE 25th Street

= Del City museum

EPPERLY Dr.

C‘oimmun:ity T " & Rooftop dining
nights/watch parties i L Alley activation

‘Archway

Food trucks
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PHASED ACTIVATION STRATEGY

Quick Wins (6 months)

_ighting EPPERLY
Outdoor seating EATS

Maintenance touch-ups m
Monthly food truck events CXhv

Medium Term (6 months-2years) ..............ccooeveeeveeven..

Murals, signage, & merch
Stakeholder relationship building
Standardized event calendar

Long Term(2-5years) . . . . . g

Standardized district operations
Sidewalk widening
Landscaping
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CREATING
CLEVELAND HEIGHTS




Develop a
neighborhood
identity & site plan |7 =JFeg T DRI S B T e
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Diversifies Moore’s
housing stock

Facilitates
community
vibrancy
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Increases e -fed iy
commerical £ ;6
activation potential




PROCESS OVERVIEW
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Stakeholder Neighborhood Identity
: Meeting Development WINTER 2025-26
Housing & Retail Report &
SPRING 2026 Site Plan Typology —— Presentation
Recommendations Development




IDENTITY DEVELOPMENT
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MINDFUL LIVING GROUNDED
THROUGH COMMUNITY.
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DESIGNING FOR
NEIGHBORLINESS

Front porches
Outdoor spaces to socialize

Neighborhood activities

Gentle density




DESIGNING FOR
MULTIGENERATIONAL LIVING

Diverse housing typologies:

Traditional single family
Townhomes & multiplexes
Cottage courts

Opportunity to age in place




DESIGNING FOR
CONNECTEDNESS

Every home is walkable to:
Trails
Open space

Neighborhood connects a variety
of uses




SITE PLAN
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HOUSING TYPOLOGY:

750-1000 SQ. FT. LOTS (45 NOS.)

1000 -1600 SQ. FT. LOTS (300 NOS.)

4000 SQ. FT. LOTS (175 NOS.)

5500-5800 SQ. FT. LOTS (160 NOS.)
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BEAUTIFICATION
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